
Perfect Pairings for Exceptional Food



Glass Bottles

Brands That Elevate 
Food Experiences



PepsiCo Offers A Full Portfolio Built For 
Evolving Consumer Needs
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NEW

Fresh Non-carbonated 
Drinks & Bar Mixers



Pepsi Is Enjoying STEADY GROWTH!

$6B+ 
Brand 

In the US Alone1

PZS IS
PREFERRED 2 

Pepsi Zero

+24% 
Growth vs PY 60% 40%

Sources: 
1Total US MULOC+ $ Sales L52W ending 2.16.2025, IRI / 2Pepsi Zero Sugar PQB Competitive Sensory Study, May 2024  /
Consumer: 2024 MRI-Simmons USA, TM Pepsi

Pepsi Consumer
• 50/50 Male/Female

• Diverse
• Gen Z & Millennial 

Over-index

90% of 2025 A&M 
dedicated to Food 

Deserves Pepsi 
comms



And We Have Brands That Are On Trend Yet 
Uniquely Niche

The # 1 Modern Soda Indulgent and Healthier Craft Soda



DRIVE BAR 
PROFITABILITY

& BOOST 
OPERATIONAL 
EFFICIENCY 

Unlock Whitespace &
Savings for Growth



The Bar Is A Profit Center

70% of consumers
say the availability of alcoholic 
drinks makes them more likely 
to choose one restaurant
over another

ALCOHOLIC
BEVERAGES = +25%

OF TOTAL SALES

Alcoholic Beverages are a
significant REVENUE STREAM

Cocktails are a
PROFIT DRIVER

Cocktail pour cost = 
12%-15%

Therefore, of every 
dollar earned, 

85%-88%
drops to the 
bottom line

Cocktails
IMPACT CONSUMER 

BEHAVIOR

$ $ $

Upscale/Bar-Forward Chains:

The Capital Grille, BWW, 
and Yard House reach up to 
35%



Even With Zero Proof Cocktails

NO AND LO ALCOHOL

•Most popular with Gen Z consumers
•Nearly all generations report trying to drink less:

•Casual Dine and Fine Dining show the highest growth in mocktails
•Casual dine +16.8% vs PY
•Fine dine +55.6% vs PY

Gen Z = 65%
(+4% vs PY)

Millennials = 57%
(+8% vs PY) Gen X = 49%

Nonalcoholic sales have risen 67% since 2022.

“Call them mocktails, spirit-free, or zero-proof cocktails — whatever the name, operators are offering more of them.”

of customers ordered BOTH non-alc beverages 
and beverages with alcohol in 202493%





INCREASE EFFECIENCYPREMIUM QUALITY

Our Mixer Portfolio Drives Real 
Value

* Labor estimate based on customer testimonials: Set up hours reduced: 30-45 
min/day

SAVE SPACE & WASTE

ELIMINATE STORAGE SPACE 
NEEDED & HANDLING OF EMPTY 

BOTTLES & CANS

PREMIUM INGREDIENTS GIVE 
BETTER SMELL + BALANCE + 

COLOR + TASTE

SAVE MONEY BY 
REDUCING LABOR

AVERAGE
LABOR
SAVINGS$200

PER MONTH/BAR

Utilize PREMIUM QUALITY 
INGREDIENTS to craft cocktails 

that deliver an ENHANCED 
GUEST EXPERIENCE



Labor
Set up hours reduced: 30-45 min/day 
Est. $200 savings per bar per month, 
10 restaurants, 12 months, 7 years

$168,000

Waste
1oz of leftover product per drink 4 
drinks per day
10 locations, 360 days, 7 years

800 Gallons

Product Cost
Based on Casino Hotel case study

Up to 69%

The Savings Add Up 



DELIVER PREMIER 
PARTNERSHIP

Receive Best in Class 
Service and Support



And We Are Committed To Flawless Service

✔ Targeted 4 hour
response time

✔ No trip fee or
travel time

✔ 100% PepsiCo 
employees, not 
outsourced to
external providers

✔ Incremental Service 
Advantage program 
available to support 
equipment beyond 
beverage

✔ Resolve issues 
quickly without the 
need for a service 
call

✔ Simple components
that can be installed
by a manager 
without special tools

✔ Managing the
equipment life cycle
to deliver high 
quality at reduced 
cost.

MANAGING ALL ASPECTS OF YOUR EQUIPMENT AND SERVICE PROGRAM

One Phone
Number

For Service

Prioritized 
Dispatch System

3,100+ Trained 
Pepsico  

Technicians

Small Parts 
Fulfillment

Certified 
Equipment

Centers

✔ Calls answered 24
hours a day



NEXT STEPS

For more information 
email:

   
alicia.taylor@pepsico.co

m


